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Camille Bartsch, Director of Public Relations  
  
 Being a go-getter helps to make a big place small, which is what Camille Bartsch, 
Director of Public Relations, found with GWWIB.  Camille explains, “The PR position is newly 
created with the goal for everyone to know who GWWIB is and what we stand for. It should not 
be a best kept secret: we need to spread the word to other organizations on campus and the 
business community!”   
 
 Camille’s first impression of GWWIB was at the Colonial Inauguration organization fair. 
“Although I am originally from DC, I grew up in a small town in Vermont.  Transitioning to a new 
place is hard, and I wanted to get involved.” Camille explains. She applied to be a freshman 
Ambassador and attend the NY Trip.  “I remember interviewing with Mackie Abergel, former VP 
of Communications. Through board meetings, so many seniors put me under their wing. 
Accomplished women can be intimidating, but I felt so supported. Looking back, it was really 
nice of them.” 
 
 With PR, Camille aims to build relationships with other GW organizations to create a 
face for GWWIB. “Our reputation seems bigger than it is. Real students run GWWIB; it is not a 
GW School of Business machine.” Camille continues, “All women across all majors will be WIBs. 
Upon graduation, women are looking for opportunities in a variety of professions.”  
 
 PR outreach began this year with the launch of the “Cookies & Conversation” event on 
October 1st. “I wrote about this idea in my Board application. We all saw the benefits of 
increasing awareness of GWWIB with a diverse group of clubs.  Everything seems more 
personal when GW students have the opportunity to casually talk with members of the GWWIB 
Board.”  Camille explains.  
 
 Camille first got the marketing buzz in kindergarten as a model for a local bagel shop’s 
advertising campaign.  “I was in a photo shoot selling fresh squeezed orange juice. My friend 
and I just couldn’t get the juicers and pitcher right. I hugged her, and this became the “fresh 
squeezed” campaign,” Camille explains, “I just fell in love with the process of finding the magic 
moment. Waiting until it happens, and then everyone freaks out.”    
 
 Since then, Camille has had real-world marketing internships at Stowe Mountain Resort, 
when it was owned by AIG. “I shadowed everyone on the team in finance, accounting, HR, 
sales, and graphic design. The marketing group just got it.  They understood the brand and sold 



it in a way it should be sold.” Camille quotes her Stowe mentor, Shawn Owens, for inspiring her, 
whose mantra is, “We sell fun for a living. What’s better than selling fun?!” Later, she interned 
for Ski the East with loyalty marketing. “This a cool, small brand; everything feels more real with 
entrepreneurial spirit,” Camille explains 
 
 This past summer Camille interned at Fuse Marketing in Burlington with social media.  
Her mentor Lauren Machen, was the first woman she worked for. Camille elaborates, “Lauren 
showed me the strength of being in PR and sports marketing as a woman. She would give 
constructive criticism to do the best I can do, no matter what.”  
 
 Camille explains that being empowered means to break the glass ceiling. “It’s like 
climbing a ladder. We each have to climb on the shoulders of those ahead of us. Together we 
can reach new heights.”  Camille continues, “It is all the little accomplishments that get us to 
the greater goal.” Being a PR go-getter, Camille will get the GWWIB word out for all GW women 
to break that glass ceiling! 
 
 

  
 


